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Abstract: The use of online social networks have facilitated youngsters to express their political views and provided a 
forum of open discussions. Considering the key proposition of Dahl’s (1989) theory of Democratic Processes, ‘voting 
equality for democratic participation’, the study investigates the role of social media political expression in changing 
the traditional norms of voting behavior of university students in Pakistan. Specifically, it explores the implications of 
caste-based voting and family pressure-based voting behaviors. Based on quantitative approach, a survey research 
method is used for data collection (N=750) from different universities in four provinces of Pakistan. The results of 
multiple regression analysis reveal that the use of social media (facebook and twitter) for political expression is 
changing the traditional voting behaviors of university students in Pakistan. However, there exists certain variations on 
the bases of demographics i.e. gender, province and study discipline-based variations. Social media political expression 
has more weakened the influence of caste-based voting than family pressure-based voting of university students. 

Keywords: Social Media, Facebook Use, Twitter Use, Political Expression, Traditional Voting Behavior, Caste-based 
voting, Family pressure-based voting 

 
 

Introduction 

Elections are the manifestation of the democratic process as they represent the political choice of people. 
However, elections and voting behavior of the people should be analyzed not only in the context to political 
but social systems of the country also. Dahl (1989) specifies the requirements of the democratic process i.e. 
effective participation, voting equality, and enlightened understanding. He asserts that the citizens are an 
integral part of the decision-making process in democracy and they should have provided the equal 
opportunity to take part in the democratic process via the above-mentioned requirements of democracy. In 
collective decisions, all citizens should have equal participation to express their choice and equal weight to 
the choices of all citizens should be given. Voting behavior is also considered as an indicator of how 
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effectively the democratic process runs and has been a subject of discussion for many political scholars 
throughout the world (Dahlgren, 2012; Kamau, 2017; Liaqat et al., 2018; Sadiq et al., 2014). 

Nevertheless, it is believed that the political and the social systems, to which an individual belongs, 
hold multiple factors that influence the voting decision of an individual member. These multifaceted 
influences are figured out by political scholars as caste, race, class, religion, ideology, family, opinion 
leaders, and many others (Campbell et al., 1960; Haider, 2017; Wilder, 1999). To know about the trends 
and effects on voting decisions of Pakistani voters, these influences have been under discussion for the 
evaluation of voting behavior (A. Ahmed, 2014; Haider, 2017; Usman et al., 2013). These studies suggest 
variable influence of these traditional factors on electoral behavior of an individual voter. 

However, through social media’s political expression, both citizens and political activists are now 
the part of the political process by expressing and sharing their political views. This culture of sharing has 
enabled them to equally participate in the political process through online social platforms (Castells, 2010, 
2012; Jose van Dijck, 2013). Given that, this new culture of participation by young people in the political 
process is enhancing day by day, the role of social media in a move from parochialism to national political 
thinking is also getting research attention. Many media scholars have emphasized by hypothesizing that it 
has directly influenced the political mindset of people in Pakistan (Butt & Awang, 2017; Ohme et al., 2016; 
Sadiq et al., 2018).However, this study is designed to test the research question that whether political 
expression on social media (facebook and twitter) has influenced the traditional voting behaviors of 
university students to participate in the democratic electoral process of Pakistan. 

Following is the discussion about the conceptual framework covering the determinants of voting 
behavior. 

Conceptual Framework 

Determinants of Voting Behavior: A Theoretical Approach 

Theoretical perspective of the study is based on Columbia school of thought (Sociological Model) 
which has reference to the publications ‘‘The People’s Choice’’ by Lazarsfeld et al. (1944), ‘‘Voting’’ by 
Berelson et al. (1954) and ‘‘Personal Influence’’ by Katz & Lazarsfeld (1955).The sociological model is built 
on the argument that voter’s social neighborhood and group memberships have a strong influence over the 
voting behavior of an individual. Lazarfeld et al. (1944) studied in detail the political homogeneity of social 
groups i.e. the association between voter’s electoral behavior and the social groups he belongs to, and reach 
the conclusion that social characteristics determine political preference. 

Lazarsfeld et al. (1954) identified certain features of the political well-being of voters in a 
democratic socio-political system such as having political interest and knowledge, political discussion, and 
political motivation. However, their empirical investigations suggested voter’s limited interest and 
motivation on political issues for voting decision. In today’s social context, we should reevaluate the 
sociological determinants of electoral behavior because of many reasons. The parameters of the formation 
of social groups and individualistic characteristics are not the same as were in 1944.Second, because the 
patterns of information production and consumption by the members of social groups have changed i.e. 
today’s empowered voter is involved in the process of consumption and production at the same time. 
Third, because the technological developments have made communication more complex technologically, 
but facilitated interactivity and flexibility in communication process among the members of social groups. 
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Forth, because in a high choice media environment, the members of the social groups have many 
alternative sources of information i.e. receive information from multiple sources, and they are more 
empowered than the voters of that time when the study (Lazarfeld et al., 1944) was conducted.  

Some sociological factors that define voting behavior of an individual are peer group, family 
members and social class. Gavin Stamp, a political reporter of BBC states that one-third of young adults 
claim that their voting decisions are influenced by their family members and peer groups1. According to 
Kudrnáč & Lyons, (2017), the young voters who live with their parents, are influenced by their parents for 
voting. Gidengil et al., (2016)demonstrate that the turnout of the adult voting has a strong association with 
parental voting. The most influential social pressure is from within the household (Blais et al., 2019). Some 
other scholars argue that class based voting still exists in contemporary democracies(Evans, 2017). Following 
discussion explains the sociological determinants of voting behavior i.e. caste-based voting and family 
pressure-based voting in the social context of Pakistan. 

Determinants of Voting Behavior in Pakistan 

Standards of the political well-being of voters in a democratic socio-political setup identified by 
Lazarsfeld et al. (1954) are difficult to meet, also in traditional Pakistani voters. Many studies  reinforce this 
argument and suggest that most of the voters in Pakistan do not cast their votes on the basis of these 
principles but on some other sociological factors as explained by Lazarsfeld et al. (1954) in the 
model(Akhtar, 2012; Jamil Ahmed et al., 2010).Family, friends, caste, and feudal pressures are considered 
as the traditional voting norms in Pakistan. In Pakistan’s social setup, society is divided in social groups on 
the bases of caste, class, and religion. This social differentiation is important to look for the analysis of 
electoral behavior (Antunes, 2010, pp. 149–150). The true spirit of democracy can not be met if people are 
not free in their choices to elect electoral representatives i.e. people do vote but their choices are influenced 
by many social and political pressures imposed by politicians, landlords, tribal heads, and biradries 
(caste)(Mahmood et al., 2014.From the past literature, a great influence of caste, and family on voting 
decisions is revealed in the context of Pakistan ).  
Caste 

Political researcher and analyst Rasul Bakhsh Rais discussing non-party elections of 1985 states 
that, in rural areas especially, campaigns are dominated by influences of candidates, caste/ biradri, ties to 
the clan, pressures of feudal setups (Rais, 1985). Though this argument was not supported by empirical 
evidence, but meanwhile and afterward many researchers analyzed the effects of caste/ biradri and feudal 
set up on voting behavior and found strong influences of these determinants on the voting behavior of non-
urban voters (A. Ahmed, 2014; Jamil Ahmed et al., 2010; Haider, n.d.). Moreover, with a broader 
conceptualization of ethnicity i.e. tribes, races, caste, and nationalities, Butt & Awang (2017b) found the 
likelihood of voting of both urban and non-urban  voters on the basis of above mentioned ethnic 
indicators. 

The impact of caste system on voting behavior in Pakistan was investigated by many other scholars 
(Wildar, 1999; Ziring, 2000, mentioned in Akhtar, 2012; Haider, 2017; Akbar Leghari et al., 2020) and 
found a strong influence of ‘Zat’(caste) on electoral and political process of the province of Punjab. 

                                                
1 Article can be accessed from Stamp, G., (2010). BBC News - Election: How do friends and family influence votes? 

http://news.bbc.co.uk/2/hi/uk_news/politics/election_2010/8622748.stm
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Moreover, the strong impact of biradrism is found also in the political alignment of the people of 
Punjab(Wildar, 1999, mentioned in Akhtar, 2012). However, national-level politics does not follow these 
trends as much as local politics does; regional and local politics and candidates use the favors of major 
biradries to win their constituencies (M. Ahmed, 2008; Sadiq et al., 2014). A study conducted in two major 
districts of Punjab revealed that voting behavior is found to be influenced by the sociological model coupled 
with the authoritarian rule. That is, the structure of society itself does not allow free will to be executed for 
casting vote rather strict guidelines are imposed by authoritarian personalities such as feudal lords to 
influence voting decisions (Jamil Ahmed et al., 2010).Caste system has been very influential in the rural 
politics of Pakistan, since 70% of the population of Pakistan lives in rural areas and the effects of caste-
based voting cannot be ignored in the electoral process of Pakistan.  

Family 

Informal political discussions with family, peer acquaintances, neighbors and co-workers possibly 
influence the voting choices of individuals. In the socio-political tradition of Pakistan, It has been observed 
that the endorsements from family members have a greater influence on voting and voting decisions i.e. 
whom to vote. A family structure in Pakistani society is closed bounded; younger children stay with their 
parents and in most cases, married children and their parents also stay with each other, either at their 
parents’ house or at the children’s house. However, according to the viability of Kudrnáč & Lyons (2017)’s 
argument in the perspective of family structure in Pakistan, it seems quite logical that most of the adult 
children face influences from the family, as they used to stay with their parents. According to another study, 
family still hold a significant position in voting decision in Pakistan (Iqbal Y & Shabir, 2017). Another 
study concludes that women are more likely to vote on the direction of their male family members in 
Pakistan (Gine & Mansuri, 2018).Notwithstanding, analyzing the sociological determinants, A. Ahmad et 
al., (2020) ’s findings also revealed that sociological pressures such asbiradri and family pressures influence 
the voting decisions of the voters in the province of Punjab. 
 
Social Media Political Expression and Electoral Behavior 

From the above analysis of many pieces of research, we conclude that these determinants have been 
occupying a very significant place in the electoral process in Pakistan. But now it is expected that the 
situation is changing because of the changing established social order or dominance, weakening influence 
of feudal lords and caste heads, and because of the intervention and greater subversive power of 
mainstream media, in general, and social media, in particular, in creating awareness and undermining 
social evils. 

Democratic political development is achieved in the presence of an unbiased and transparent flow 
of information, freedom of expression, and free open discussions. Social media, in comparison to other 
mass media, is a liberal platform that facilitates its users to communicate and discuss openly and freely. 
Hence, eventually develops a citizenry who are vigilant and, think and act rationally. For a voter, as a focal 
point, social media play a significant part in determining electoral behavior through campaign knowledge 
and intercommunity communication on social networks during elections (Drew & Weaver, 2004; Jamil, 
2018; Munir, 2018).A plethora of studies explains the effects of the political use of social media on electoral 
behavior of voters in different parts of the world (Bode et al., 2014; Gil de Zúñiga et al., 2014; Valenzuela et 
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al., 2012). However, previous literature less discusses the democratic and deliberative role of social media in 
explaining sociological determinants of voting behavior.  

Social media in some cases, not all, can be taken as a predictor of election campaigns and election 
results and can provide a quantitative indication about voting trend and voting behavior of the people 
(DiGrazia et al., 2013; Riezebos et al., 2011). According to PEW statistics about US presidential elections 
2012, social media have been an important part of the election process. Voters have been talking about 
candidate preferences, merits and demerits of political parties and encouraging others to vote for a 
particular political candidate(Rainie et al., 2012).DiGrazia et al., (2013) suggested that social media activity, 
such as public discussion, can be used as an indicator for political or electoral behavior. Moreover, voters’ 
less turnout during elections has been an issue in Pakistan also. Many studies also show that social media 
can be effective in increasing voting turnout (Bond et al., 2012). 

A positive aspect of one of the sociological determinants is the voting endorsements by friends’ 
networks. Friends’ motivations to other friends, to participate in elections and to influence voting decisions 
have been facilitated by social media use during US elections. 30% of the total registered voters have been 
encouraged by their friends and family on social media to vote (pewinternet.org, 2012). Fogg proposes 
theoretically, that individual voter’s acquaintances may help voters to decide about which candidates are 
better or whom to vote for. Such an informal exchange of views and political discussions enable an 
individual to engage in deliberative process about voting decision. The exchange of information is more 
likely to be facilitated by social media users on their virtual spaces (Shmargad & Klar, 2020). Being part of 
one’s social network increases the probability of casting a vote (Bond et al., 2017; McClurg, 2003; 
Nickerson, 2007), and even, casting a vote correctly (Sokhey & McClurg, 2012). Social media has become 
an awareness tool during election campaigns, which helps young voters to engage in a deliberative process. 
Nevertheless, this fulfils the demands of democratic discourse by making the right decision based upon 
available information. This is ultimately reflected in their voting decision (Biswas et al., 2014). 

Political use of social media coupled with friends’ endorsements enhances the likelihood of voting. 
Baek (2015) investigated the relationship of social media use and electoral behavior of Korean voters and 
past non-voters and figured out that previously non-voters who receive political messages from social media 
friends are more likely to vote. Political messages, delivered to 61 million facebook users during the 2010 
U.S election, did not only influence receiving users but also the friends of users and friends of friends 
(Jones et al., 2017).Nonetheless, the political use of social media is expected to break the traditional norms 
of voting. In a democratic political setup, voting is considered as a non-partisan action, which is required to 
propagate with non-partisan voting messages for fair electoral participation. This is how it can generate 
more fruitful results. Non-partisan messages of electoral campaigns can influence more to the online friends 
and even friends of a friend because the friends with opposing political belief, when receiving a neutral 
message posted by their friends, pay more attention and are more influenced by it2 (Markoff, 2012).  

Through previous literature, the author concludes that sociological factors are regarded as the 
major cause, which influence the voting behavior of the majority of Pakistani voters. Previous research do 
not comprehensively delineate the proposition that social media political expression weakens the strength 
of sociological determinants. The current study anticipates filling this gap. However, this study tends to 

                                                
2 Article can be accessed from https://www.nytimes.com/2012/09/13/us/politics/social-networks-affect-voter-

turnout-study-finds.html 



The Influence of Social Media Political Expression… 

832 

 

explain that the political use of social media (facebook and twitter) has changed traditional voting trends in 
the voting decisions by changing the political behavior of individuals in recent years. This study is designed 
to test following hypotheses.  
 
H1: There is an association between social media political expression and the change in traditional voting 
behavior of university students in Pakistan.  
H2:There is an association between social media political expression and caste-based voting of university 
students in Pakistan. 
H3:There is an association between social media political expression and family pressure-based voting of 
university students in Pakistan. 
 
Methods and Materials 

Quantitative research methods are used to conduct this study. Data is collected through the survey 
research method. For this purpose, different scales are adapted or developed through the operationalization 
of key concepts and converting them into measurable indicators. First, we have concluded the scales 
developed by Yang & DeHart (2016) and Valenzuela et al. (2009) and adapted their work to measure the 
‘political expression’ among university students through the use of social media (facebook and twitter). 
Second, the measurement of traditional voting behavior includes numerous indicators. With the support of 
past literature, we have included the following indicators in the questionnaire to measure the change in 
traditional voting behavior. Respondents are asked to uncover the influences of family and caste on their 
voting. Caste-based voting pressure is measured by asking the respondents‘ do you prefer to cast your vote 
on the bases of caste’. Family pressure is measured by asking the respondents ‘do you intend to cast you 
vote on the directions of you family’. A scale is adapted from other studies (Jorikter veer, 2013;IPSOS 
Public Affair Voting Survey, 2018) and some are self-structured items based on the socio-political context of 
Pakistan. All questions are measured on a five-point Likert scale. 

Moreover, the study also includes demographic questions to analyze the relationship between 
independent and dependent variables, e.g., age, gender, educational level, family income, academic 
discipline, and province.  

The respondents from the universities of four provinces of Pakistan are sampled through cluster 
sampling. Initially, each province is declared as a ‘cluster’ and one university from each cluster is selected 
randomly. The universities are selected randomly, two from Punjab (University of the Punjab, Lahore and 
Government College University, Faisalabad),and one, from Sindh (University of Karachi),Balochistan 
(University of Balochistan, Quetta), and Khyber Pakhtunkhwa (University of Peshawar). Further, six 
academic departments are randomly selected from each university and grouped into two disciplines i.e. 
‘physical science’ and ‘social science’ for analysis. Finally, a survey of 750 university students ofages (18-25 
years) has been conducted.A questionnaire is used as data collection tool. Given the financial and time 
limits of the field research, mediators from different departments of universities are arranged to collect data 
from farthermost areas of Pakistan. They are guided about data collection procedure through online 
training sessions. 

The Cronbach Alpha, calculated using SPSS, is 0.90, which indicates a high level of reliability for 
all scales. Multiple regression analysis is used to predict social media political expression and change in 
traditional voting behavior of university students with various predictors. 
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Results 

Multiple Regression Analysis 

Regression Table 1 Prediction of Change in Tradition Voting Behavior 
Variable Standardized 

Coefficientsa (β) 
Std. Error t Durbin-Watson 

Constant  .398 25.220  
Social Media Political 
Expression 

.489* .026 15.316 1.715 

a. Dependent Variable: Change in Traditional Voting Bevavior.  
Model Summary: Sample size=750. Adjusted R2=.338. Correlation is significant at * p <.001; **p <.01; ***p 
<.05. 

 
Multiple regression analysis provides evidence that support the hypothesis H1. As predicted in 

hypothesis H1, social media political expression has a significant and positive association (β = .489, p < 
.001)with the change in traditional voting behavior. It indicates that if social media political expression 
among university students is increased by one standard deviation, the change in traditional voting behavior 
is increased by 0.489 standard deviations. Regression analysis also supported this model as 33.8% of 
variance (Adjusted R2) in the change in traditional voting behavior through social media was explained by 
variables included in the analysis. 
Regression Table 2 Prediction of Change in Traditional Voting Behavior with Control Variables 
Independent Variables Standardized 

Coefficientsa (β) 
Std. Error t 

Constant  1.516 1.944 
Social Media Political 
Expression  

.481* .026 14.703 

Student Age .059** .052 2.757 
Gender of the Student .049** .198 2.346 
Study Level of the student -.025 .090 -1.173 
Study Department of  
student 

.027*** .056 2.316 

Family Income .014 .000 .684 
Province of the student -.027 .082 -1.328 
a. Dependent Variable: Change in Traditional Voting Behavior. 
Model Summary: Sample size=750. Adjusted R2=.332. Durbin Watson=1.728 
Correlation is significant at * p < .001; **p <. .01; ***p <  .05.  

 

The statistics also support the regression model that comprises more than one explanatory variable, 
with variance (33.2 %), for analysing the effects of other explanatory variables (control variables). Some of 
these control variables yielded a low but significant influence on the change in traditional voting behavior 
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of university students in Pakistan. Such as the associations between change in traditional voting behavior 
with age(β = .059, p < .01), gender (β = .049, p < .01) and study department of the student(β = .027, p < 
.05)are statistically significant. The statistical inferences point out that the focal independent variable (social 
media political expression) remains significant and associated (β = .481, p < .001) with the change in 
traditional voting behavior of the university students, when the effects of other control variables are also 
measured.  

 
Regression Table 3 Prediction of Change in Traditional Voting Behavior Comparing Gender, Study 
Discipline, and Province 
Variable Response 

Categories 
Adjusted 

R2 

Standardized 
Coefficientsa b (β) 

Std. 
Error 

t Durbin- 
Watson 

1-Gender Male .324* .503* .035 11.925 1.572 

Female .289*  .444** .039 8.950 1.888 

2-Study 
Discipline 

Social Science .275* .484* .030 12.414 1.567 

Physical Science .325* .418* .033 10.497     1.846 

3-Province Punjab .375 .481* .038 11.375 2.013 
Sindh .312 .369* .064 5.386 1.641 
Khyber 
Pakhtunkha 

.319 .373* .054 4.654 1.695 

Balochistan .248 .304* .062 4.073 1.582 
a. Dependent Variable: Change in Traditional Voting Behavior. 
b. Predictor:Social Media Political Expression, Gender, Study Discipline, Province 

Model Summary: Sample size=750. Correlation is significant at * p < .001; **p <. .01; ***p <  .05 
 
Table 3 presents the regression analysis of demographic variables with their individual response 

categories. First part of this table represents the standardized regression coefficients of the change in 
traditional voting behavior of male (β= .503, p < .001) and female(β= .444, p < .01). The statistics suggest 
that male respondents exhibited a higher level of change in traditional voting behaviour than female 
respondents. Similarly, the standardized regression coefficients of the change in traditional voting behavior 
of social science students(β= .484, p < .001) and for physical science students(β= .418, p < .001) are noted. 
It can be inferred that social science students exhibited a higher level of change in traditional voting 
behavior than physical science students. Statistical analysis showed that the students from the province of 
Punjab exhibit a highest level of change in traditional voting behavior(β= .481, p < .001), whereas the 
students from the province of Sindh and Khyber Pakhtunkha have almost the same level of the change in 
traditional voting behavior(β= .369, p < .001) and (β= .373, p < .001) respectively. The values of Durbin-
Watson  were within the range (1.5 - 2.5). The values of Adjusted R2 give the overall explanation of the 
model against each category and the results can be well generalized on the population. 
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Regression Table 4Prediction of Caste-based and Family pressure-based Voting Behavior 
Variable Standardized 

Coefficientsa (β) 
Std. Error t  Durbin-Watson 

Caste-based Voting Behavior 
 

    

Social Media Political Expression -.308* .034 -12.806 1.529 
Family Pressure-based Voting 
Behavior 
 

    

Social Media Political Expression -.348* .031 -14.983 1.588 
a. Dependent Variables: Caste-based Voting Behavior, Family pressure-based Voting Behavior.  
Model Summary: N=750. Correlation is significant at * p < .001; **p < .01; ***p < .05.Adjusted R2=.227 
(Caste-based Voting Behavior) and .251 (Family pressure-based Voting Behavior) 

Multiple regression analysis provides evidence that support the hypothesis H2 and H3. Social 
media political expression has a significant but negative association with Caste-based voting behavior (β = -
.308, p < .001) and Family pressure-based voting behavior(β = -.348, p < .001). It indicates that if social 
media political expression among university students is increased by one standard deviation, caste-based and 
family pressure-based voting behavioris decreased by 0.308 and 0.348 standard deviations respectively. 
Regression analysis supports this model as 22.7% of variance is explained by variables included in the 
analysis. When including other explanatory variables, age and gender appear to be significant in both, caste-
based and family pressure-based, models. 

 
Regression Table 5Prediction of Caste-based and Family pressure-based Voting Behavior with Control 
Variables 
Independent Variables Standardized Coefficientsa 

(β) 
Std. Error T 

Prediction ofCaste-based Voting 
Behavior 
Social Media Political Expression 

 
 

-.301* 

 
 

.015 

 
 

-16.861 
Age -.029*** .063 -1.930 
Gender -.068*** .052 -3.764 
Study Level .039 .059 1.061 
Study Department .063 .053 2.941 
Family Income -.022 .001 -1.147 
Province .086 .060 2.891 
Prediction ofFamily pressure-based 
Voting Behavior 
Social Media Political Expression 

 
 

-.318* 

 
 

.014 

 
 

-16.981 
Age -.020*** .048 -1.030 
Gender .108*** .098 .016 
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Study Level .087 .083 1.231 
Study Department .051 .042 2.470 
Family Income .120 .008 1.267 
Province .066 .061 1.899 
a. Dependent Variable: Caste-based Voting Behavior, Family pressure-based Voting Behavior,  
Model Summary: N=750. Adjusted R2=.246 (Caste-based Voting Behavior) and .273 (Family pressure-based 
Voting Behavior).Correlation is significant at * p < .001; **p <. .01; ***p < .05. Durbin Watson=1.558 

Discussion 

The study aimed at answering the research question “has political expression on social media 
(facebook and twitter) influenced the traditional voting behaviors of university students in Pakistan”. The 
inferential statistics revealed that there is a positive association between social media political expression 
and the change in traditional voting behavior of university students in Pakistan. Further, a detailed analysis 
aimed at measuring the role of intervening variables, such as gender, age, study level, study discipline, family 
income, and province.  

Study is based on one of the important components of Dahl’s theory of democratic process i.e. 
equality in voting for the participation in the decision-making process. The implications of Dahl’s theory 
are analyzed by testing the factors that hinder fair and equal participation of youngsters in democratic 
process. Investigation of previous literature revealed that the voting behavior of an individual voter is 
influenced by certain sociological factors (Lazarsfeld et al., 1944, 1968; Lazarsfeld et al., 1954; Katz and 
Lazarsfeld, 1955), which the author summarizes as caste-based and family pressure-based voting decisions in 
Pakistani perspective. The overall model suggests medium level correlation between social media political 
expression and the change in traditional voting behavior as a cumulative index of family pressures and caste 
pressures on the voting decision. The second model which includes other explanatory variables also has 
high significance explaining (33.2 %) of variance, and has relatively the same correlation with the change in 
traditional voting behavior. 

In all models of the change in traditional voting behavior whether social media political expression 
is used as the only predictor or along with other demographic variables, social media political expression 
has a significant and positive relationship with the change in traditional voting behavior. The study revealed 
significant and meaningful difference in the change in traditional voting behavior among male and female 
students. Although, there has been found a positive association in the change in traditional voting behavior 
of both male and female students, but male students exhibited more change in traditional voting behavior 
as compared to female university respondents. This is because of the global phenomenon of gender gap i.e. 
less political orientation of women as compared to men (Fraile & Sánchez-vítores, 2020) and gender-
defined social and political differentiation (Ahmad et al., 2019; S. Ahmed et al., 2020).Further, the study 
also revealed that the change in traditional voting behavior of social science students due to social media 
political expression was not much different from that of physical science students.  

However, province wise difference in the change in traditional voting behavior of students was 
meaningful. The students from the province of Punjab tend to have a highest change in traditional voting 
behavior due to social media political expression. The students from the provinces of Sindh and Khyber 
Pakhtunkha exhibited almost the same change in traditional voting behavior. The students from the 
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province of Balochistan exhibited the lowest level of change in traditional voting behavior. This is explained 
by Samad (2014) and Aman & Akram (2018), that strongly integrated tribal traditions coupled with local 
politics in Balochistan are preventing the people of Balochistan (non-urban population to a large extent and 
urban population to some extent) to be the part of the national political process.   

Since the emergence of social media, many changes in communicative patterns and their effects on 
an individual’s deliberation have been witnessed with every passing year. Present study revealed that 68.5% 
of respondents cast their votes thinking their vote can bring a good change in the country while 6.5% either 
do not think so or they cast their vote without having any particular thought in mind. Further, an 
individual’s intention to participate in the democratic political process is assumed as an important indicator 
in predicting one’s level of democratic engagement. Keeping in mind this assumption, the questions about 
‘students’ voting in previous elections’, which were held in 2018, and ‘their intentions for voting in the 
next elections’ were asked. Among 750 respondents, only 338 students registered for voting in the previous 
election, which, ideally, should have been 412 students (excluding the students who were of the age 18 and 
19 at the time of the survey, might not be eligible for registering their vote in 2018.). Among 338 registered 
voters, only 261 cast their votes in national elections 2018. Further, 78% (585) of students showed an 
intention to cast their votes in the next national election. It implies that the students’ willingness to 
participate in the democratic process has increased. These findings are very encouraging because there have 
always been a large majority of people who did not like to vote due to their mistrust on political parties 
(Yousaf, 2016). The current wave of the political use of social media has motivated them to vote. 

The study was intended to evaluate two sociological determinants ‘family pressures’ and ‘caste 
pressures’ influencing the voting decision. ‘Family pressures’ prove an important social pressure on voting 
decisions, which highly contributed in the evaluation of the change in traditional voting behaviors. Social 
media political expression has a significant but negative association with family pressure-based voting 
behavior. Results suggested that 49% of students did not intend to cast their vote on the directions of 
family, whereas, 34% still believed they would cast vote following the direction of their family. Although, 
34% of students, who abide by this social norm, are still challenging because they affect the virtue of 
democratic voting, but we should keep in mind that out of the traditional norms, 49% of students are 
breaking the traditional norms by voting independently without family directions. Hence, this change in 
traditional voting behavior is weakening the effects of some of sociological determinants explained by 
Lazarsfeld et al., (1944), which makes a big difference. Comparatively less effect of caste-based voting 
behavior was observed on university students. Statistics suggest a significant and negative association 
between social media political expression and caste-based voting behavior of university youngsters. 
Analyzing gender difference, female students take more family pressure on their voting decision as 
compared to male students, whereas in case of caste-based voting, male students are more likely to take 
more caste-based pressures on their voting as compared to female students. Family pressures still hold a 
significant position both in urban and non-urban social setups. However, the caste pressures are more 
dominant in non-urban social setups.  
Conclusion 

Through empirical findings, we conclude that sociological factors i.e. family pressure-based voting 
and caste-based voting put barrier to Dahl’s propositions of the theory of democratic process i.e. equality in 
voting for democratic participation. However, political use of social media (facebook and twitter) has altered 
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the traditional mindset of university youngsters to some extent and shattered the impact of these social 
pressures. Through political discussions on social media and online political activities, youngsters are now 
learning to break these traditional norms and adopting the patterns of self-decision making. Social media 
political expression is fostering deliberate and thoughtful decision-making process in their minds, which 
helps them deciding what is right and what is wrong, avoiding caste and family pressures. Study also include 
demographic variations. Male students are more likely to exhibit the change in traditional voting behavior 
than female students are. Male students take more caste pressures and female students take more family 
pressures in their voting decisions. Social media encourage democratic political discussions among youth 
and contribute in democratic process, especially in the countries like Pakistan.  
 
Limitations 

Study tested the determinants of sociological model. The limitation of the study was that it could 
not consider other models of voting behavior. Further research should also focus on psychological model 
and rational choice model to make a comparison of voting determinants. 
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